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Preface - or “Why I created this e-book”

| know what you’re thinking right now. You’re thinking, “/ don’t really care why

you created this e-book, | just want to make money online!”

And hey, | agree with you! | hate buying e-books where they spend the first 50
pages telling you how great they are and how much money they have made and
how great the Internet is and why you should consider getting into it and all that

other boring stuff...

Sigh... Why not just teach the stuff that makes money?

That is why | created this e-book, and that is why you should stop everything else

you are doing right now, and read through EVERYTHING here as quickly as you

can.

Sure, you could just read the first few chapters and then go and apply it (you ARE

going to apply this, aren’t you?), but then you’d be missing out on the bigger

picture.

That’s right, the bigger picture.

What is this bigger picture? Well, | can tell you what it isn’t.



It isn’t:

e How to make money by selling e-books

e How to make money by selling other people’s products (i.e. affiliate
marketing)

e How to get more traffic

e How to make more sales

e How to build a list

All of those things are great, and they do help you to fulfill your dreams, but they

aren’t what make a business a profitable business.



Chapter 1 - The Infinite Profits System

So what makes a profitable business?

Ah, that is the right question. And to answer that in its fullest you will need to

read this entire e-book.

Don’t worry. | won’t fill this up with a ton of fluff that will take up 150 pages to

teach what could be taught in 10.

Ill cut through the B.S. and the false ideas that are out there, and I'll show you

where the REAL money is.

And no, it’s not in e-books.

And no, it’s not truly “in the list.”

And no, it’s not in affiliate marketing.

So what is the “big secret” of the “bigger picture?” It’s quite simple actually. In

fact, | can sum it up into one word.

Ready?



Here it is:

Continuity.

You should highlight that right now. Oh, you don’t have a highlighter? Ok, I'll do

it for you:

Continuity.

Yup, that’s the big secret. And most people still haven’t figured it out. Most
people are too busy selling their $67 e-books to as many people as will buy them,
trying to cash in on the $30 profit margin that they get when an affiliate sells their

product.

How many e-books would you have to sell to make $100,000 per year if you made

S30 per e-book (after affiliate commissions, PayPal fees, etc.)?

Let’s do the math:

$100,000 / S30 = 3333.3333..., or about 3334 e-books per year, or a little over 9

per day.

Let’s say you get a 1% conversion rate (we’ll talk about what this means later, but
let’s just say that it means for every 100 people that visit your site, one
purchases). That would mean you would need over 900 visitors per day ON

AVERAGE for the entire year.



Sound like a lot? It is, unless of course you have a ton of huge partners ready to

send out promotions for you.

You don’t? Well, then you may want to listen to what | have to say. ;)

All kidding aside, there is a much easier and better way to make $100,000 in a

year, and most people will be able to do it within their first year.

Oh wait, | just got a phone call from my lawyer. Hold on a second...

Matthew: “Yes?”

Lawyer: “You can’t tell people that most people can make a certain income in

their first year!”

Matthew: “Why not?”

Lawyer: “Because then you’ll get sued when they don’t succeed!”

Matthew: “Sigh... Alright, I'll tell them what | really mean...”

Ok, I'm back. My wonderful lawyer wanted me to tell you that | can’t guarantee

any income.



Well, 1 didn’t. However, allow me to clarify:
If you apply what | will teach you in this e-book, you have the POTENTIAL of
making $100,000+ in your first year.

Clear enough?

And just a side note, the one big thing that keeps people from this potential is a

simple lack of focus and a lack of action-taking.

If you want to be like 99% of the failing “business owners” out there, simply do

nothing and you’ll “succeed” just like they have.

Wait a second! | never finished telling you all about continuity and why it is

included in the Infinite Profits system!

Well, you'll find out in this chapter, | promise. And for those of you who don’t
even know what the word “continuity” means, you’ll be an expert on it by the end

of this book.

So what exactly is the Infinite Profits System? Well, it can be broken down into 6

simple steps:



The Infinite Profits System
1. Find a niche.
2. Create a front-end product.
3. Make sales.
4. Create a serious back-end continuity product.
5. Link front-end to back-end.

6. Create more front-end products.

Don’t worry, if you aren’t familiar with terms such as “niche”, “front-end”, “back-

end”, or “continuity”, it will all be explained to you here.

Now, before we go any further | realize that you may have seen certain elements
in this system before. Obviously finding a niche (AKA “knowing what you are

IH

going to sell”) is essential to any business.

However, what really makes this system stand out and work so incredibly well is

steps 4 through 6.

Allow me to explain —remember how we were talking about how hard it would

be to make $100,000 just selling e-books? Well it’s true!

When | first started teaching people how to make money through affiliate
marketing (that was the second online business | started), | started with a $97 e-

book (the price changed around, but it was around S50 - $100 at any given time).
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| was able to make quite a bit of money, but it wasn’t until | created
YourSqueezePage.com, which is a continuity product, that my revenue sky-
rocketed. | ended that year (the FIRST year of that particular business) with

around $300,000 in revenue.

| could not have done it without the continuity part.

That allowed me to harness the power of residual income, and also the power of

back-end products.
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Ok Matthew, what is a “Continuity Product?”
| keep using the phrase, so I’d better explain it.

A continuity product is a product that people pay a subscription
fee to access. Typically this is a monthly membership site, where
people pay $10 - S500 per month in order to gain access to
training, software, or any other benefits.

The reason this is so effective and profitable is because you
aren’t just getting one-off sales, you are making residual
(recurring) income.

Let’s do a quick calculation. If you were able to add only 50
members per month (that isn’t much) to a $20 per month
continuity program, you would be making how much in only 6
months?

50 members x 6 months x 520 per month = 56,000 per month!
What about after a year?
50 members x 12 months x 520 per month = 512,000 per month!

The key here is that once you get a new member, they continue
to pay month after month (provided you do things right).

Alright, let’s get back to what we were talking about.

We’ll talk more about continuity products in a later chapter.

Hopefully by this point you aren’t too overwhelmed. If you are, don’t worry, just
take this one step at a time. While the system may look difficult it really isn’t,

mainly because it focuses on building your business, not just creating it.
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Chapter 2 - Who on earth are you gonna sell to?

A HUGE word of warning — do NOT spend all of your time on this step, or you'll

NEVER make any money.

Choosing your “niche” is probably the most important part of your business, and

yet | still think that people spend too much time on it. When | decide to start a

new business in a new niche, | spend about 30 minutes to an hour researching

and choosing a niche.

That’s it. One hour at most.

That’s all | really need. The Internet is one of the easiest places to do two things:

1. Competitive analysis — learn all about people ALREADY making money

2. Economic analysis — learn all about what people are ALREADY buying

You are not going to try to discover a “new market” that nobody else is selling to.

You don’t want to invent a new type of product that nobody has ever heard of

before but that everybody will need.

Your goal is simple:

GO WHERE PEOPLE ARE BUYING AND SELL TO THEM!
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If I had a motto | think that would be it. Let me spell this out in another way:

1. Find out what people are looking for.

2. Find out if the profit margins are good.

3. Check out how much competition there is.

4. If the profit margins are good, and there is a lot of competition, you've

found a great niche.

That’s all there is to it. The step that is probably the hardest is #1, not because

you don’t have the tools, but because it is so broad.

The way | see it, there are two main types of products that you can sell on the

Internet. They are:

1. Information products (i.e. info-products)

2. Physical products (i.e. e-commerce)

There are combinations of the two, but for all intents and purposes | am going to

keep those two categories separate.

This e-book is going to focus on the first category, so all of the advice that | am
about to give you is about how to find a great niche market for an info-product
business. | use a slightly different approach for finding what people are looking

for when | start an e-commerce store.
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The reason for this is that the mind set of consumers who are buying info-
products is much different than those who are shopping for normal physical
products (think about the last time you were in a department store as opposed to

the last time you were on an info-product sales page).

While information products are some of the easiest to create, and have the

highest profit margin, | am going to suggest that you stick to markets that fall

under one or more of the following qualifications:

3 Types of High-Potential Info-Product Niche Markets

1. How to make money.
2. How to save money.
3. How to improve your lifestyle.

While you can definitely succeed in markets that don’t fall under these three

types, it will be much easier if you play to these needs.

Now, do NOT think that | am encouraging everybody to start teaching Internet
Marketing (i.e. How to make money through creating an Internet business). If
that is what you really want to do, go for it! But don’t choose that market simply

because you think it is the only place where you can make a lot of money.

I'll give you a few examples of each category. Some examples may fall under

more than one category.
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1. Examples of Markets in the “How to make money” Area
e Internet Marketing and its many branches
e Real Estate
e How to start your own [FILL IN THE BLANK] business
e Foreign Exchange

e |nvesting

2. Examples of Markets in the “How to save money” Area
e How to pay less taxes
e “Do-it-yourself” markets (e.g. home improvement, car repair)
e How to pay less for gas

e How to find [FILL IN PRODUCT TYPE] cheap

3. Examples of Markets in the “How to Improve your Lifestyle” Area
e Weight Loss
e Eating Healthier
e Quitting Smoking
e Overcoming Addictions
e Overcoming Disorders (e.g. ADHD)

e Family Improvements

There are MANY more examples that | could give, but | think this gives you a good

idea of what we are looking at.
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Basically the idea behind choosing a market within these three categories is that
we are playing to the basic human emotional needs. Beyond basic survival,
everybody wants to live better lifestyles, and that is perceived to come through
having more money (or saving money) or through better health or better

relationships.

Remember, people purchase based on emotion and justify their purchase based

on logic, so if you can’t appeal to the emotional side of your customers, you are

going to have a VERY hard time making any sales.

Some places to get ideas...

If you are stuck with ideas of areas that could help, here are a few places that |

often go to get ideas of what types of information people are looking for.

1. ClickBank (www.clickbank.com)

Visit ClickBank’s marketplace to see the categories that they have set up. They list
over 10,000 information products, so you can bet that the categories listed there

will be lucrative ones.

2. Alexa’s Web Directory (www.alexa.com)
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Looking at any web directory will give you plenty of ideas to start with. | like
Alexa’s directory because it tells you how many sites it has listed right beside each

directory.

Look for sub-categories with large amounts of websites and you’ll know you have

found something that people are looking for.

3. DON'T Use eBay (www.ebay.com)

One place | suggest that you don’t use is eBay.

Now, why would | include a site that | wouldn’t suggest using? It is simply
because | would use eBay if | were starting an eCommerce store, because they

focus more on physical products.

99% of the information products that are being sold on eBay are about how to

make money with Internet Marketing and by selling on eBay, so you won’t get a

wide variety of ideas from this site.

Start with the idea, and then apply the litmus test...

When | was in high school chemistry class (*shudder*) | learned about something

called a “litmus test.” Basically if you had a liquid that you were trying to

determine the acidity of, you could dip a piece of litmus paper into it.
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The litmus paper would instantly change color, after which you compared it to a

chart to determine how acidic the liquid was.

The beauty of the “litmus test” is that it is nearly instantaneous.

Well, the Internet provides many resources so that we can create litmus tests of

our own for niche market ideas.

Now, while the tests | am about to show you aren’t instant, they are pretty close!

If you give me an idea | can tell you within 5 minutes if it has a high potential for

success or failure.

Do you like the sound of that? | sure hope so.

No more “guessing” whether something will work.

No more “trying something out” to see if it will work.

No more hanging on to an idea just because YOU think it’s a good one!

You have to be prepared to scrap what appear to be good ideas when they fail

these litmus tests miserably. Failure to do so will result in, well, failure!

(Slight disclaimer: These litmus tests aren’t 100% accurate, but they are WAY

better than our own opinions on what works.)
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Litmus Test #1 — Are People Searching For It?
1. Go here:

https://adwords.google.com/select/KeywordToolExternal

2. Type in one to three keyword phrases that best describe
your market (e.g. weight loss, lose weight).

3. If there are a lot of related keywords with a decent
amount of search volume, it passes!

If there are a lot of related keywords with a TON of search
volume, you probably want to narrow your topic.

Otherwise, it fails...

I’ll give you an example of a pass and a fail (with screenshots to help you out).

Good Example #1 — dog training (fits in “Lifestyle Improvement” category)

| typed in dog training in the keyword tool and got this (see next page):
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https://adwords.google.com/select/KeywordToolExternal

Keywords Advertiser Competition (2 January Search Volume = ¥ Avqg Search Volume 2

dog training

dog obedience

dog obedience training
dog trainer

dog trainers

dog training collar
training a dag

training dogs

bird dag training

dog agility training
dog behavior training
dog crate training

dog house training
dog obedience classes
dog obedience schoal
dog potty training

dog puppy training
dog training book

dog training books
dog training classes
dog training collars
dag training eguipment
dog training schoal
dog training schools
dog training supplies

dog training tip

IORNAUR NN NRnnnnynnnnnnnm
ot afa Mo laflofl Mt o fafl Mol afl s
ool afa oo f B Mot o fafl Mol afl sl

dog training tips

Now, what we are looking at here is “Avg Search Volume” and not anything else.

As you can see there are a lot of related keywords (the list goes on beyond the

screenshot above) that receive a decent amount of traffic (i.e. around half a bar).

That means that “dog training” passes the first litmus test.
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Bad Example #1 — real estate (fits under “Make Money” category)

This is what | got when | typed in the term “real estate.”

Keywords Advertiser Competition (2 January Search Volume 2 ¥ Avg Search Volume 2

real estate

real estate agent
real estate search
california real estate
commercial real estate
florida real estate
land for sale

new york real estate
real estate agents
real estate for sale
real estate sale
texas real estate
arizona real estate
atlanta real estate
austin real estate
boston real estate
brooklyn real estate
chicago real estate
colorado real estate
dallas real estate
denver real estate
georgia real estate
houston real estate
illinais real estate
indiana real estate
las wvegas real estate

los angeles real estate

IUARRNRRNRInnnnnnnnnnnnnnnni
aft ool ol ol M afl Mool ol R Mol 1. .
aftf ol ool ol M afl Mo Mol ol B Mol -1 .

maryland real estate
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As you can see the keywords aren’t really that related to somebody looking for an

info-product.

Wait a second! You said real estate was a good market!

And it is. However, that doesn’t mean that you are going to go and make a
website about “real estate.” What | said was a good market is teaching people
how to make money from real estate, not on how to get an agent or on

properties in certain areas.

Litmus Test #2 — Are There Good Profit Margins?

1. Go to www.google.com and type in a couple of your main
keywords.

2. If there are a lot of sponsored ads, then there are good
profits to be made.

If not, then this test fails.

It’s one thing to have a lot of “searchers” in a market, but what you really want

are buyers.

Unfortunately it’s not always easy to know how many of those searchers are

buyers, so we are going to do a bit of a reverse economic review here.
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To do this | need to explain a small portion of what | learned in first year

University Economics. This has to do with supply and demand.

You have probably heard of this before. Where there is a group of people looking
to spend money on a certain product or service (i.e. demand) there will always be

businesses to sell those products or services (i.e. supply).

Every market always finds some sort of equilibrium, where new companies are
entering and old ones are failing, and the good ones are sticking around to serve

more and more customers.

What we want to find is a market with a high amount of demand. So how do we

determine that? We look for a high amount of supply.

Remember, where there is a lot of demand (i.e. customers), there will be a lot of

supply (i.e. vendors).

But how do we tell if a market has a lot of supply? Do we simply look at the
number of websites that show up for a particular search? Of course not! All that
tells us is the number of pages that Google knows of that mention your keywords

in them, not suppliers!

Instead we look at advertisers. If there are a lot of advertisers (i.e. companies
paying for advertising) in a market, then there MUST be profits! Otherwise the

companies would soon lose money and stop advertising.
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Of course there are always new companies in markets who start advertising
before making any profits (that’s how you have to start!), so there will almost

always be some sort of advertisers in any market.

That’s why we look for markets with LOTS of advertisers, because it proves that

there must be high profit margins!

So here is what you do:

1. Goto www.google.com.

2. Type in your keyword phrases.

3. See how many sponsored ads there are for that phrase.

Take a look at this screenshot for the search phrase “recipes”:

(on the next page)
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. Advanced Search
GO L jgle [FEEIpes Search Preferences

Search: @ the weh O pages from Canada | p—

Web Personalized Results 1- 10 of<éout 245,000,000 fnr};cipes [definition]. (0.13 seconds)

Recipes Cookboaok Sponsored Link e
vy canadianliving.comfrecipes 5000 Tested Till Perfect recipes: fast, easy and delicious!

Thousands of Free Recipes
Find Any Recipe! Fast & Free

It's Easy With The Recipe Toolbar
Recipes.alot.com

All recipes — complete resource for recipes and cooking tips

Looking for recipes? You've come to the right place. Allrecipes has more than 40000 free
recipes - all created, tested, reviewed and approved by home cooks ...

allrecipes.com/ - 32k - Cached - Similar pages - MNote this

Free Southern Recipes

Chicken Recipes Dinner in an Instant Find authentic recipes & get a free
Browse Recipes ADDPHZBFS cookbook with newsletter signup!
Desserts Recipe Search Flavours. TravelSouthl)S4A com
Ingredient Search Healthy Living

More results from allrecipes.corm » Cheap VWeb Hosting $4.59

1000 ME Webspace MySQLFPHP
Instant Free Setup | 24/7 Support.

Recipes - Everyday and Entertaining Recipes, Food Guides - Food ... Hebiiiz e

Awailability, storage infarmation and recipes to try. ... Get inspired to cook with your kids and
for your kids with these recipes, menus, party ideas, ...
weww foodty. cafrecipesd - 21k - Cached - Similar pages - Mote this

Food Metwork Canada - Recipes, Entertaining Tips, Menus, Cooking ...
Recipes, program schedule and capsules, and chef biographies from the Canadian version.
sy, foodty. caf - 32k - Cached - Similar pages - Mote this

Maore results from waw foodtv.ca »

Recipes from Canada Bed and Breakfast Hosts
Favourite breakfast recipes and menus from Canada's best bed and breakfast hosts.
www. canadabbhosts. comfrecipes. him - 78k - Cached - Similar pages - Mote this

Epicurious com: Recipes, Menus, Cooking Articles & Food Guides

Savar 20000+ Recipes by Gourmet & Bon Appetit magazines. Get Healthy Menus, Review
Holiday Food Guides & YWatch Conking Widen

| put a red box around the sponsored ads, and a red circle around the number of
“natural” listings (i.e. web pages that show up for free because Google thinks they

should).

As you can see there are TONS of websites that mention recipes (at least 245

million!). However, there are only three advertisers that we can see, and one of

them doesn’t even sell recipes!
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This tells us that while there are plenty of searches for recipes, the profit margins

are really low.

Let’s look at another keyword, “quit smoking”:

|gquit sminking

Search: @ the weh O pages from Canada

Go Li;:gle

1 cateh Advanced Search
i Prefarences

——

Web

Fersonalized Results 1 - 10 of ahc‘t 1?,5I]I],DI]I]>:|rgLitsmuking. {0.09 seconds)

Sponsored Links
MWEWY! 1-Time Introductory price $10. Access to online

Cnling Stop Smoking Flan

onlinestopsmokingplan.com
ideo Audio,Books.

ICanadian Cancer Society
CANCEr.Ca Mational Mon-Smoking Week Want to quit smoking? Let us help.

Mews results for quit smoking

Smoking 'nearly killed Corrie star'- 4 Feb 2003

Coronation Street's Liz Dawn would have been dead by now if she had not quit
smoking five years ago, her physician said. And Dawn, who bowed out of the
£08p ..

The Press Association - 51 related articles »

One Million Boxes of Over-the-Counter Smoking Cessation Products ... -
CMMMoney.com - 2 related articles »

Quit Smoking

Quit smoking lead page with links to information on preparing for and living through a guitting
process, fact sheets, answers to commaon guestions, ..

weanw. hi-sc.gc cathl-vstobac-tabac/quit-cesserfindex_e htrl - 15k -

Cached - Similar pages - Mote this

Quit Smoking Mow

Provides links to Health Canada Quit Smoking programs and related resources
designed to assist in the guitting process including support lines, ...

wwnwe. ho-sc.go.cathl-vetobac-tabac/quit-cesser/now-maintenant/index_e.html - 16k -
Cached - Similar pages - Mate this

Smoking & tobacco - Quitting smoking - Howi to quit : Canadian Lung ...
Chosen aone or more proven quit-smoking methods Your chances of success are greater if
you combine quit methods like counselling, selt-help guides, ...

wnwy, [ung, calprotect-protegezitobacco-tabagismel/quitting-cesserhow-comment_e.php - 27k -
Cached - Similar pages - Mote this

Health Canada - Quit 4 Life

... an interactive tobacco cessation program. The Quit 4 Life program is organized around 4
central steps: Get Psyched, Get Smart, Get Support, Get On With It

weany qquitdlife. cormdindex_e asp - 10k - Cached - Sirilar pages - Mote this

Sponsared Links

Quit Smoking

Man-Profit Org. Offering True Help
Seek Freedom From Addiction Taday
vy Nicotine-Anonymaous. ory

Help to Quit Smoking

Quit Smoking and Remain Smake-Free
Fuor Life in ¥ Days Guaranteed!

vy, CigArrest com

YWant to Quit Smoking”?

Eliminate Cravings for Nicotine
100% Matural Product.
wewny, natureherbals.info

Dntario L aser Health

Back Pain, Knee Pain, Arthritis
Stop Smoking .. try Laser Therapy
weany. ontariolaserhealth. com
Ontario

Quit Smoking "Today"

A Quit Smoking Must Read! Top 4
Quit Smoking Products Reviewed. ..
wewny. Quit-Smoking-Authority corn

Quit Smoking

Find Out Which Quit Smoking Aids
Really Work. Read Our Free Reviews!
wanee. Product-Critic. corm

Quit Smoking Mow

Break your smoking habit in a week!
Free 30 day trial. Secure Site.

wewnwy. greatlifety com

Zrazy Mot to Quit Smokin
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As you can see there are a LOT of advertisers that want to teach you how to quit

smoking (there are even more that aren’t shown on the screenshot above).

That tells me that there must be good profit margins in selling products related to

quitting smoking.

Now, you may ask me exactly how many advertisers you should see before

determining that your market passes the test, and I'll tell you that there is no

“magic” number.

However, since most people aren’t happy until they hear a number, I'll say 10.

There you have it. If there are 10 or more advertisers, then it passes litmus test

#2!

Litmus Test #3 — Is There Competition?

Type in your main keyword phrases.
Visit the top results in Google.
Visit the sponsored ads in Google.

.

Are the majority of these sites considered competition?

Just a small warning: this is going to be VERY counter-intuitive. Just trust me on

this.

You absolutely want there to be good competition!
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What | mean by “good competition” is:

1. They know how to build a list (i.e. they are using squeeze pages and opt-in
forms).

They know how to write a good sales letter.

They offer good products.

They offer info-products.

v A W

(optionally) They are search-engine savvy.

Now, why would you want good competition? If | were starting an e-commerce
store | would actually do the exact opposite and look for markets where the

competition is not very savvy.

However, in the info-product realm of the Internet, there is one underlying factor

that can accelerate you to wealth in a tremendously short period of time...

PARTNERS!

The way | see it there is no such thing as competition! They are all potential

partners!

As you will discover later on in this e-book, one of the best ways to build your
business is through partners and affiliates (i.e. other people who sell your product
for a commission). It is how | have built hundreds of thousands of dollars of

revenue, and it is how you will do the same.
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Sure, there are all sorts of other methods to drive traffic, and | do suggest that
you use them. But the one that can make the biggest difference the fastest is

partners.

So, if you enter a market with no marketing-savvy competition, then you are

going to find it hard to form solid partnerships that will move you forward the

fastest.

If the market passes these 3 litmus tests, then you have a winner!

Let’s go over these tests one more time:

Litmus Test #1 — Are People Searching For It?

1. Go here:

https://adwords.google.com/select/KeywordToolExternal

2. Type in one to three keyword phrases that best describe
your market (e.g. weight loss, lose weight).

3. If there are a lot of related keywords with a decent
amount of search volume, it passes!

If there are a lot of related keywords with a TON of search
volume, you probably want to narrow your topic.

Otherwise, it fails...
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Litmus Test #2 — Are There Good Profit Margins?

1. Go to www.google.com and type in a couple of your main

keywords.
2. If there are a lot of sponsored ads, then there are good
profits to be made.

If not, then this test fails.

Litmus Test #3 — Is There Competition?

Type in your main keyword phrases.
Visit the top results in Google.
Visit the sponsored ads in Google.

P wnN e

Are the majority of these sites considered competition?

If not, then this test fails.

Clear enough? Then go find your market and move on quickly!

Honestly, you should not spend more than a few hours on this, mainly because it

will hold you up from actually making money.

Speaking of making money, let’s talk about making your first product.
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There is even more...

Thank you for reading this free preview of my e-book BBO
Infinite Profits.

If you would like to get the rest of this e-book, simply go here:

http://www.bboinfiniteprofits.com/full.php
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